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OVERVIEW

Emerge Global Academy is a distinguished brand offering a diverse range
of products and services tailored for human development, leadership, and
sales training within the pharmacy sector. Their clientele includes industry
leaders such as Heel, CTP Médica, and Farmacias MIA.

eMERGe

GLOBAL ACADEMY

BACKGROUND

Miguel Uribe, an accomplished former sales and marketing director at Johnson & Johnson, embarked on
an entrepreneurial journey that led to the establishment of multiple brands, including Vender en Grande,
Emerge Global Academy, iEmerge, and FarmaXperts. These brands collectively have offered a diverse
array of products and services tailored for human development, leadership, and sales training within the
pharmacy sector. However, during the initial conceptualization phase, there was uncertainty surrounding
the brand's name. It was at this critical juncture that Dataplicada collaborated with Miguel, providing
invaluable data science and particularly Machine Learning solutions to facilitate informed and data-driven
decisions regarding branding strategies. His willingness to implement new technologies led him to
engage with us in utilizing the power of text analytics and sentiment analysis powered by machine
learning models to determine the best name for his brand.
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CHALLENGES

Miguel Uribe encountered the challenge of establishing a new brand with
the most suitable name that could appeal to the target of his human
development, leadership, and sales training services within the pharmacy

sector.

Establish a new
brand

Lack of clarity on
brand name

Need for a data-driven
approach

Miguel aimed to establish a new brand but encountered
uncertainty in selecting the most appropriate name,
necessitating a strategic decision-making process.

Amidst the branding initiative, there was ambiguity regarding
which brand name would effectively resonate with the target
audience, prompting the need for thorough evaluation and
analysis.

Recognizing the importance of informed decision-making, there
was a clear imperative for a data-driven approach to gather
insights and ensure precision in selecting the optimal brand
name aligned with business objectives.
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SOLUTIONS

Dataplicada's machine learning knowledge combined with its data
visualization expertise played a pivotal role in establishing the foundation
for Miguel Uribe to make an informed decision about the branding strategy.

SURVEY DESIGN

Dataplicada meticulously crafted a structured survey tailored to gather insights from the target audience
regarding potential brand names. This methodical approach ensured a comprehensive understanding of
audience preferences and perceptions, laying a solid foundation for informed decision-making in brand
naming.

SENTIMENT ANALYSIS WITH MACHINE
LEARNING
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TEXT NETWORK VISUALIZATIONS

Dataplicada utilized cutting-edge text network visualizations, a sophisticated technique that intricately
mapped out the relationships of words associated with the opinions of each potential name. Through
this innovative approach, Miguel Uribe gained invaluable insights into the complex interplay of audience
perceptions and preferences, allowing for a nuanced understanding of the strengths and weaknesses of
each name option. By visually representing these intricate dynamics, the visualizations served as a
powerful tool in elucidating the underlying sentiment landscape, enabling Miguel to navigate the
decision-making process with enhanced clarity and precision.
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RESULTS

Through Dataplicada's diligent analytical endeavors, Miguel Uribe
successfully identified the optimal name for his brand. Our comprehensive
survey design, sentiment analysis, and insights gleaned from text networks
provided Miguel with a thorough understanding of the intricacies
surrounding the potential names.

Survey Design

Sentiment Analysis
with Machine
Learning

Text Network
Visualization

Insights derived from the survey not only unveiled sentiment
analysis results for each potential brand name but also delved
deeper into the nuanced nuances of public perception. By
meticulously dissecting the sentiment landscape surrounding
each option, Miguel Uribe gained unparalleled clarity regarding
the resonance of the brand names.

Classification of opinions into positive, neutral, or negative
categories served as a cornerstone for informed decision-
making. Additionally, the objectivity measure embedded within
the analysis offered a discerning lens through which subjective
opinions were distinguished from insightful feedback.

This intuitive visual representation not only provided Miguel
with a comprehensive overview of the audience's opinions but
also empowered him to discern emerging patterns and trends
within the data. Armed with this detailed understanding, Miguel
was equipped to make data-driven decisions with a heightened
sense of confidence, ensuring that the selected brand name
resonated authentically with the target audience while aligning
seamlessly with the overarching business objectives of his
ventures.
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CONCLUSIONS

Dataplicada's collaboration with Miguel Uribe led to strategic decision-
making and successful implementation. By integrating survey design,
sentiment analysis, and text network visualizations, Miguel efficiently
selected the optimal brand name, showcasing the effectiveness of our
partnership in achieving business excellence.

In summary, the successful collaboration between Dataplicada and Miguel Uribe exemplifies the power
of data-driven strategies in brand naming. Through meticulous analysis and innovative solutions, we
navigated the complexities of audience perceptions, resulting in the selection of a resonant brand name.

Our partnership empowered Miguel Uribe to make confident decisions backed by actionable insights
derived from Dataplicada's solutions. By leveraging the power of data science, Miguel was equipped with
the clarity and precision needed to steer his branding initiative towards success.

This case study underscores Dataplicada's unwavering commitment to providing actionable insights
through data science and machine learning. As evidenced by our collaboration with Miguel Uribe, we
remain dedicated to empowering our clients with the tools and knowledge needed to drive strategic
decision-making and achieve business excellence.
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FEEL
INSPIRED?

Discover the transformative power of data
science and machine learning solutions! Contact
us to start your data-driven business journey.

CONTACT

DATAPLICADA.COM

BOOK A MEETING ‘

WHATSAPP CHAT
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https://dataplicada.com/
https://calendly.com/dataplicada/20-min-meeting
https://wa.me/message/DUZ6AZAESUO5M1
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